odcoiBiT mm 



CS 205 052 



6anti« «alte£4 Kovalewsklv Paul 
Seli9lott8 Broadoastinf as an Alternative to Tf t in 
Initial Assessaent ot Petential Otill^atlon et the 
christian Broadcasting Hatvork Alternative. 

'J2p«s Paper presented at the Annual N^^in? of the 
Association for Iducation in Joarnallsa C62nd» 
Houston* Texas, August 5-8« 19791 

B^01/PeD2 Plus Postage. 

«Christlanityi Mass Hedia: *Progranlng (Broadcastis 
Public Opinion: ^Religions Television: ^Television 
Besearch; *Televl8ion Surveys: *Televlsion yiewin 




i l iO J15 015 

kotHOB 
tZTUS 



ir^m DATB 
80TC 



BOBS PBXCE 
DSSCBZPTOBS 



ABSTfiACT 

Telephone intelrvietis vera conducted with 306 adults 
in a large eastern aetropolitan area as part of a study to discover 
levels of satisfaction with present television prograsing; awareness 
of and exposure to religious broadcasts; aotivatlons for exposure to 
"The 700 Clubvf a nationally syndicated religious prograa; and 
potential utilisation of Christian Broadcasting network ICBH) 
alternatives to traditional television fare. It was found that there 
was Barked dissatisfaction with present television fare asong a 
slxable segsent of the sasple* that sore rc^sponden^s were aware of 
religious broadcasting than watched it, that seeking spiritual 
guidance was the sost isportant factor influencing Exposure to **The 
700 Club,** and that the greatest interest in alternative prograsing 
was for prise tine and early evening news. Vowever, no strong and 
svsteaatic relationship existed between satisfaction with present 
prograsing and interest in the CBB alternative— although people who 
felt there was too such sex and violence or felt there should be bo re 
censorship of present television proqrass were sore likely to express 
interest in and view CBN alternii^tlves. (XJ) 
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RaXigiottt Breadeaating as Altarnative TVt An Initial 
Assessment of Potential Utilisation of the Christian 

ft 

BroadpastlngBetvork Alternative 



' The past fev years have witnessed the development of a. distinct 
programming alternative to traditional TV entertainment fare. The 
alternative, essentially evangelical/Christian In nature, is offered, 
hy the rapidly expanding Christian Broadoast N«tvork.^ To what extent 
can attractively and professionally packaged religious programs 
compete with the three major networks for sisahle segments of the 



viewing 'public? Theories of media usage and cognitive psychology 
point to the potential success of this alternative type of programm- 
ing. This paper presents an empirical assa^ssment of such a prediction* 

Three related nedia usage theories suggest that exposure dec- 
isions are a function of satisfaction with the content offered and 
griatiflcatlons derived from the exposure experience. The uses and 



are active and intentional in their media pursuits. Such research.^ 



^The Christian Broadcast Network is an independent corporation which 
broadcasts over its four privately owned stations and over 210 other 
stations throughout the country by purchasing broadcast time. Owning 
its own satellite transmitter and 60 earth stations, the ultimate 
goal of the Christian Broadcast Network is to become a fourth network 
in direct competition with the three existing networks. Programs of 
the CBN are similar in format to traditional TV fare but overtly 
Christian in content and message. The values presented in CBN prog- 
rams reflect the extremely fundamental and conservative segment uf 
the Christian Church which the CBN represents. While programming is 
limited at the present time to a religious style talk show called 
"The 700 Club" and several educational and dramatic programs, pro- 
jected Christian soap operas, news programs and prime time dramas, 
situation-comedies, and variety shows are being developed in an 
effort to achieve full network status. 




literature suggests that mass media audiences generally 



indi9«t«s that the aedla fulfill netds and ar« used by audiences to 
gratify n«ed8 as they arise. These needs inclu&e relaxation and 



ship and social contact (i.e., Rordenstreng [1970], Blualer and 
Brown [1972], Kata, Ourovitch and I-aas [197^]), tension and conflict 



resolution, (i.e. , Kat2^nd Foulkes [1962]) and information-acquicitior. 
(i.e., Levy (1977 3 and Oants (19783). In some cases, media use. seems 
to be motivated by selectivity principles. Blumler and Brown (1972) 
proposed that individuals pursue the media in order to reinforce theit 
personal system of values. £delstein (1973) suggested that social ^ 
situations give rise to certain, values .which must be affirmed and re- 
inforced through the use of congruent media. In short, the uses and 
gratifications approach suggests the activ)^ pursuit of gratifications, 
at least occasionally through the use of congruent media fare. The 
depond«ncy model of media usage (Ball-Bokeach and DeFleur (19763 ]( 
linka societal structures, individual needs, and media usage patterns 

* • 

and effects. This model proposes that when societal structures (in- 
stltutions) fail to provide an adequate framework, for understanding, 
acting or escaping, the media are turned to tind depended on to. fulfil. 
8xi<«h funo-t- 1 Ana . When sooletnl otructures and traditional media mess- 
ages are inadequate (not perceived as meeting dependencies), alter- 
native afunctional messages may be sought which relate to the need in 
hand, i.e.,thc> mc8Ga{:e8 sought in the media are those perceived to 
fulfill and gratify the specific need which the societal structure 
is perceived as being unable to fulfill. Those experlsnelng Inadequat- 
need fulfillment through societal organizations and mechanisms and 
traditional media fare may seek out alternative messages offered by 
alternative media organizations and/or alternative media. Hlmmelwelt* 
theory of functional equivalency (1958) examines media exposure 




Oreenberg (197^3) » substitute companiona- 



c 



^att«rftt At th«y r«l*te to tli9 degree of eetitfaotioa e4eli meditta 
pr d«a. Hlamelveit suggested ti>at with the advent of a functionally 
sinilar but aore satisfying alternative, audience usage patterns would 
shift In the direction of the alternative providing more satisfaction. 
While her research focused on television as an alternative to radio, 
the principle of functional equivalenoy ought to be in operation with- 
in and across all aedia. Should alternative oontent on the sane nedium 
or content on alternative aedia be seen as functionally equivalent 
but aore satisfying, viewers nay spend less time with traditional con- 
tent and/or media in favor of those alternatives. Finally, equilibrium 
theories of cognitive psychology (lie., balance (Helder, 1953], con- 
sistency [Abelson and Rosenberg, 1958], dissonance [Festinger, 19573) 
suggest that audiences, seeking cognitive comfjjxt (balance), will use 
particular media and listen to specific messages which generally pro- 
vide information consistent with their predispositions. Those dissat- 
isfied with the values presented on a particular program or series of 
programs may seeh alternatives which offer .values more consistent with 
their own perspective. 

The uses and gratifications, dependency, and functional equival- 
ency models of media utilisation and the more general equilibrium' 
models all suggest a functional relationship between dissatisfaction 
with present programming and utilisation of alternatives. In this case, 
those not satisfied/gratified with present television programming be- 
cause of the content and values depicted may be inclined to examine 
the Christian Broadcast Network's alternative which provides a set of 
values more consistent with Christian ideology. In the present study, 
survey data were collected to examine such a relationship. 
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MBTHODS 

Telephone interviews vith adults residing in a large eastern 
metropolitan area vera conducted Mareh 7-21 • 1979. Bespondents vere 
selected using a systematic random sampling of telephone numbers from 
the area's current telephone direetoty. Three hundred and eight (306) 
adults vere intervieved» representing a completion rate of 37.1^. There 
vas no response for 2k2 nul^bers (29*2$) . An additional 122 numbers 
(lU.7]^) vere business phones o^ disconnected. One. hundred and thirty- 
tvo people {13 '9%) refused to be intervieved. Intervievers encountered 
insurmountable language problems at 12 residences* (l.UjS) and no ade- 
qua^.e respondent at lU others (1.7^). Eliminating the disconnected nus 
bers i>roduced ah effective completion rate of If 3.?^. This rather mod- 
es|t figure is accounted for by insufficient callbachs on numbers dis- 



tMbuted to intervievers vho met their completion qupta vithout needi^ 
in^'^run through their lists several times. Intervievers vere under- 
graduates enrolled in the senior author's course "Principles and Meth 
ods of Intervieving. " Each interviever vas trained for the specifics 
of this research endeavor. 

To obtain an approximately even ratio of male and female respond* 
ents, intervievers vere instructed to alternatively for the man/ 
voman of the house. Kovever, if the desired respondent vas not avail- 
able, the person ansvering the phone (if an adult) vas intervieved.. 
When consecutive males or females vere intervieved, the intervievers 
vere directed to seek an equal number of the opposite sex in subse- 
quent mtervievs. A majority {^6,2%) of the sample was female. Of 
those intervieved, k6,6% vere younger than Uo, had at least some 
college education, 30.755 had family incomes of at least $20,000. The 
sample vas overvhelmingly white (91.5$) and predominately Catholic 
or Protestant {Q6%), A more detailed breakdovn is available in Table . 
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Respondents v«re told thsy would Ve asked for their "feelings 

t 

about television in general and religious prograaming on TV." The 
interviav sehedule itself oonslsted of a series of close-ended items 
tapping the folloving} (l) satisfaction with present television prog- 
x'amming, (2) awareness of and expoaure to religious hroadoasts, (3) 
motivations for exposure to the nationally syndicated "The TOO Cluh'" 
prograa, and {k) potential utiliation of Christian Broadcasting Net- 
work alternatives to traditional television fare« 

(1) Satisfacti o n with present television programming . Questions 
within this section represented the operational components of the > 
projeet's major independent variable. First « respondents were asked 
to assess how satisfied they were "with what*8 on television now- 
adays." Forced choices ranged from "very satisfied" to "not satisfied 
at all." Following that, respondents were asked to evaluate the qual- 
ity of aorning programs ("like the game shows"), afternoon programs 
(like the soap operas"), and "prime time evening television." Re- 
sponse choices for these questions were "excellent," "good," "fair," 
"poor," and "terrible." Perceptions of the amount of violence and sex 
on television were assessed by asking respondents If there was "too 
much, about the right amount, or not enough" of each for their view- 
ing interests. After being reminded of the code for rating movies 
(the letters G, PG, R, and X), respondents rated morning programs 
("like the game shows"), afternoon programs ("like the soap operas"), 
and "prime time evening TV programs." Finally, extent of agreement 
with the statement "Some people say there should be a lot more cen- 
sorship of TV to make It more suitable for all viewers" was ascer- 
tained. Response choices ranged from "strongly agree" to "strongly 
disagree.*' . 



(8) Aif^ytttteaa of and exPiftgttrt to rcXialouB troa»e»B^». Tlioro 
4ro several ki&de of religious programs on televi8ioii—>tbose that re- 
semble ehuroh services • those thAt feature a hey religious personality 
who delivers a spiritual message, those that feature ft. h leaders 
in discussions about religious topics, and those tha' . emble talk 
shows, and serve as religious spin-offs of the Johnny Carson program. 
Bespondents were asked if they were familiar wit4 each of these relic* 
ious programming types* Those expressing familiarity were asked if 
they had ever seen any of the programs. 

(3) Motivations for exposure to "^he 700 Club ." Those that watch- 

ed *'The 700 Club" at least occasionally were asked to react to a list 

of reasons for watching that program. Response choices for each of the 

following motivations ranged from "very important •* to "not important 

at all.*' •• , \ 

to be entertained by the music, singing and comments of 
the host and his guests 

to get spiritual guidance and fulfillment ^ 

to be able to call in for prayers and counseling 

to learn about politics an4 what's right and wrong in America 
today 

because there's nothing else on worth watching 
to learn how a Christian should think in today's world 
because someone else in the house is .watching It 
to learn about the Bible and what it really says 
to learn who to vote for and what kinds of laws to accept. 
(k) Potential utilization of CBN programming * Questions within 
this subsection represented the operational components of the pro- 
jects major dependent variable. Aside from "The 700 Club," most CBM 
programs are on the drawing board. As such, only Intent or potential 
use of the CBN alternatives could be assessed. Presently, CBN plans 



to proauiB« 01iri»tiaa*ori9«t«d leeture* and panels (to b« airoA oppos** 
ite Boraittg game shova), soap operas (o^t'<^slte network ^fteraooa soap 
operas ).«^Bevaeaats (oppoaite the early e^ealag.aeva progroBs), and 
draaa, aitttaiion-eoaedies and variety shows (opposite prine time net- 
work entertainment programming). Bespondents were asked how interest- 
ed they would he in each of those types of programs. Choices ranged 
from **very interested** to *'not interested at all.** Those that express- 
ed at least some interest . (that is, didn't choose *'not interested at 
all") were asked to select which program they would be more likely to 
watch if the CBH* alternative 1^eJ:e aired opposite its network/tradi^ 
itional TV counterpart (i.e., Christian soap operas against network 
soap operas). . 
ANALYSIS 

There were three stages in the data analysis procedure. First, 
descriptive analyses were oon4uot*ii. >««ertAliiing the extent to which 
those in the sample were (a) satisfied with present TV programming, 
(b) aware and exposed to religious programming currently available on 
television, and (c) interested in CBN* s future programming plans. 
Second, analyses were performed assessing the magnitude of relation- 
ship between the measures tapping satisfaction with present programm- 
ing and those tapping exposure and interest in present and potential 
religious TV shows. Finally, regression techniques were utilised, 
examining the predictive utility of the satisfaction and demographic 
variables. In addition to analyses across individual items, the 
correlational end regression procedures utilized indices created by 
sunming related items. Those Indices were: 

TV program quality ■ quality of morning programs ♦ quality of 

afternoon programs ♦ quality of evening 
prime time programs 

Extent of sex and violence • perceived amount of sex and per- 

, eelved amount of violence on TV 
today 

U 



TV prograa rating « rat lug of aoralag programs ♦ ratlag of ' > 

rating ot aftoraooa prograaa ♦ ratiag of 
oveaiag prime timo programs 

Ovorall satl8faetioa''vitli present TV pregramalag ■ TV program 

quality ♦ extent of TV eex aad yioleaee ♦TV 

program ratiag ♦ c ineral sat isf action vith TV 

♦ oensorsHip for TV 

Interest in CBH programming • interest in CBH lecture programs 

interei^t in CBH soap Operas interest in 
CBN newscasts ♦ interest in CBH evening pris^ 
time Arama* situ^tioa-eomeAy aad variety 
programs 

Seleotioa of CBH alternative • morning program selection * aftez- 
t noon program selection ♦ early evening nevs- 

' east selection ♦ evening prime time program 
selection \ 

HB8ULT8 

/ \ 

Descriptive Analysep 

S atisfaction* vith present tellevision programming * Responses to 



questions vithin this section indicate marked dissatisfaction vith 
present TV fare among a sizable segment of the sample. Mo^re generally, 
when ashed '*Hov satisfied are you vith vhat*s on TV novadaysf*' only . 
one in tventy {$%) reported heing *Wery si^tisf ied.** While nearly 
half (Ul»3$) said **8omevhat satisfied/' an equal proportion (UU.3$) 
said..%offlevhat dissatisfied." Hearly one in ten (9.3!^) vere "very 
dissatisfied." Afternoon' programs like the soap operas yere Judged 
to be lovest in quality; nearly half (Ul.l)() of those offering eval- 
uations felt such programs to be either "poor" or "terrible." (Approx- 
imat'ley one-third of the sample vas unable to assess the quality of 
morning and afternoon, programs * Almost .the entire sample evaluated 
the quality of prime time prograis • ) Horning TV fare like the game 

shovs vas Judged as somevhat higher- quality prograoming. There, one- 

< 

third v< 33. 31) said those shovs vere "poor" or. "terrible." Prime time 
programming vas Judged to be highest in quality; one in five (19. 6^) 
rated them ' poor"' or "terrible." 



Betpoat«« to que9tloii8 on tho tfmouat of sox and vioXenoe oa TV, 
the suitability of TV progroTOing for all auAionoes, and tbo need for 
more^oensorship on television suggest that tbe dissatisfaction and 
quality eValuations. were a function of discomfort with the content 
Of today's TV fare. Most felt there was too »uch. violence (65.9Jf) 
and too much sex i6l,k%) for their own tastes and viewing interests; 
only 1.3* and €,2% felt there wasn't enough violence and sex, 
respectively. While most of those who responded (again, fewer for 
the morning and afternoon programs than prime time fare) orated tele- 
vision programs as suitable for most audienceiS, only two-thirds {6b%) 
for morning programs, one-fifth (19.5*) for afternoon shows, and 
one-fourth (23.3*)- for prime tia* programs rated. them as "0". and 
acceptable for all audiences. Moreover, one in four (26.3*) andone 
in fi/e (19.8*) rated afternooii and prime, time programming, respect- 
ively, as "R" or "X." Finally, when asked about the |Statement , "There 
should be more censorship on TV to make it suitable! for all viewers," 
12.7* expressed strong agreement, an additional 21.^* said they 
"somewhat agreed" with the statement. 

In short then, many in the sample were less than fully satisfied 
with present programming, not only giving poor marks to program 
quality but also evaluating much programming as distasteful and not 
suited for general, unrestricted and unsuperviaed consumption. (Tabla 
2 provides a breakdown of responses to the questions assessed in 
this section.) 

* 

Awareness of and exposure to religious programs . As might 
reasonably be expected, more respondents were aware of the variety 
of religious programs on television than actually availed themselves 
of the opportunity to watch them. Nonetheless, there was varlan.ie 
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1b avikr«aeB0 and esposure levels aoroas raligioua prograa types*. 
Slightly Bore than half th^ sample {^3*$%X vere avare of the Sunday 
morning religious programs that resemble church services i an equal 
proportion {^6%) expressed knowledge of the Sunday morning program 
featuring hey religious personalities like Oral Roberts, Rex Huabard 
or Robert Schuler. Substantially fever expressed avareness of 
locally originated religious panel and discussion programs i30*k%) or 
religious talk. shovs like "The 700 Club" {31,3%) • Avareness vas not 

an equally strong indicator of exposure across religious programming 

i . - . • 

types. Whereas an overwhelming majority {Bk,B%) of those avare of 
the charismatic persanality, evangelical Sunday morning programs vere 
exposed to them, f ewer \than half {kO,3%) watched the Sunday, morning 
worship style programs they were avare of. Among the entire sample, 
half ik9%) watched the Sunday morning church leader evangelical 
programs, four in ten {Uo,3%) watched the religious talk show "ihe 
700 Club," 30. the religious panel and discusiion programs and 22. If 
the Sunday worship services. (See Table 3) Of the programs offered, 
only "The 700 Club" approaches the kind of counter-programming 
envisioned by the Christian Broadcasting Network. Should exposure to 
"The 700 Club", be any indication of the potential utiliaation of the 
CBN alternative, at least among this sample, ^'lewersblp may be 
significant. ' 

Motivations for exposure to "The 700 Club ." While not directly 
related to the major research question and analysis, an examination 
of the motivations for viewing "The 700 Club" provides a glimpse at 
the range of needs/gratifications sought leading to exposure to CBN 
alternative programming. Those exposed to "The 700 Club" more tlmn 
"Just about never" (ne68, 2?.,1% of the sample) vere asked to eval- 
uate nine researcl r-generated motivations for watching the program. 

12 
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Those reaaona seemad to eneottpaas a range of divtrsionary/entertain- 
nent» funotional and spiritual needs suoh a program might satisfy. 

■ • ■ ♦ 

Spiritual guidance seemed to be the most Important factor influeneins 
exposure; "to get spiritual guidance and fulfillment," *' to learn hoir 

V J ■ ^ • ** 

* • \ 

a Christian 'should think in today's vorld»" and **to learn about the 
Bihle and what it really says'* were cited by 72.1$, 71.7$ and 70. 2$. of 
"The 700 Club^' viewers as "somewhat" or "very important" motivations 
lea<^i*ng to exposure.. While a majority (69.7$) mentioned "to be enter- 
tained by the music, singing an4 comments of the host and his guests" 
as "somewhat" or "very important," far fewer cited that motivation ae 
"very important^*" Nearly half (1^2.2$) watched "because 'ther/*s nothing 
else worth watching.*' Relatively few watched because someone else in 
the house was doing sot While the list o^ t ^tivations assessed is far 
from completi., responses to the, motivation tems suggeajt that, at 
least for this program, the Christian alternative primarily is sought 
for Satisfaction of spiritual/religious needs. How frequently, people 
would seek such programming because of spiritual needs remains to be. 
seen. (See Table k for responses to the motivation items.) 

♦ 

Potential utiliaatijpn of the CBN alternative . Responses varied 
considerably across progi^am types and the measures of Interest and ' 
willingness to watch CBN program alternatives* Greatest Interest was 
expressed In CBN prime time and early evening news alternatives; 67$ 
and 59.3$, respectively, cited being "somewhat" or "very interested" 
in those alternat Ive^ . Fewer expressed similar Interest in the pro- 
posed CBN morning (U5.1»$) and soap opera (UU.7$) programs. Among 
those expreosing at least some interest, U6.6$ (26.3$ of the entire 
sample) were willing to choose the CBN soap opera alternative If 
alrod opposite regular network soap opera preaent atlons ; only 17.8$ 
(10.1$ of the entire sample) said they'd stick with the nework soaps. 



Pev«r of those i&terttsted {Z(i$n 21.k% of the ohtirt samplo) said 
*thoy*d choose the CBN prime tiaie alternative. Despite reported in- 
terest in the C91I news alternative, only 19.aji( of those interested 
(13.3^ of the entire sample) ^ould select the CBR newscast if aired 
opposite the network news. (Table 5 provides an overview of re- 
sponses to items assessed in this section.) 

Di fferences across sample snbgroups . There were a number of 
subsample response di^fferences across the TV satisfaction, CBN inter- 
est and CBN potential exposure items. Respondent age was related to 
three of the TV satisfaction items; older respondents were more likel; 
to offer high quality evaluations of morning programming (Pearson 
correlation .18 [p.'. 01]) yet more likely to say there was too much 
sex (ra.28 tp.<.Ol]) and not enough censorship of TV programming 
(re. 21 [p.x.Ol])* Age affected responses to one CBN programming 
item, older people being more likely to select the CBN prime time 
alternative (rpi.lU [p.c.O^]). Level of education was related to half 
of the satisfaction items. The more educated were less satisfied with 
what was on TV (r».21 [p. '.01]) and more likely to debunk the quality 
of morning, afternoon, and prime time programming (r«.3U, .26, and 
.2U [all p. -.01]). They also were less likely to call for more 
censorship (r«.13 [p. .05]). Aside from being less interested in CBN 
sQap operas (r».19 [p.<.Ol]) and less likely to watch them (r».ll 
[p.t".05]), they responded similarly to the CBN programming altern- 
atives. Differences on the basis of respondent sex centered around 
the amount of sex and violence on television and the need for more 
censorship, women more likely to think there was too much violence 
and sex ( 2«13.8 and 23.2 (both p. .01]) and not enough censorship 
( .2«23.2 (p. .01]). Aside from women expressing greater interest 
in CBN soap operas ('2ai5.i [p.c.oi]), both sexes reacted similarly 
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to th« CBH progrAmmlng Iteas. Significant differences on the basis 
of incone level tended to; occur on the TV satisfaction items. Those 
in the lower income brackets were more likely to offer high Quality 
ratings for morning programs (r».36 [p.<.Ol]). They also were more 
likely to think there was too much violence on TV and not enough 
censorship of TV programming (r«.20 and .17 [both pX.Ol]). Income- 
based differences existed for CBN soap opera programming; those with 
smaller family incomes were more likely to express interest in CBN 
soap operas and select them if offered opposite regular network soap 
operas (r».l8 [p.<.01] and .12 (p.<.05]). Finally, response differ- 
ences between racial subgroups were frequent, centering around the CBN 
programming items. Non-whites expressed g.reater interest in CBN morn- 
ing, afternoon soap opera, and early evening news alternatives CX? of 
25.9 Cp.<.Ol], 10.7 and 8.6 (p.<.05] ) . They also expressed mor% 
willingness to select/turn to CBtf morning and afternoon soap opera' 
alternatives (X^ of 7.U and 7.U [p.'^.Oj]). These data seem somewhat 
paradoxical since non-whites also expressed more satisfaction with 
existing TV programming C(^''13.2 [p.<.Ol]), were more likely to offer 
high quality evaluations of network soap operas Ol^»17.1 [p.<.Ol]) 
and less likely to say there was too much violence on t.he air (3»^«9.5 
[^-.^.Ol]). There are several explanations for these racial differences* 
First, the sample contained relatively and numerically few non-whites. 
While responses differed within questions when examined response 
category by response category, the chi-square computations may have 
been adversely affected (that is, rendered unstable) due to the small 
number of non-whites fitting into the contingency table cells. Second, 
non-whites expressed stronger religious beliefs, with the later sig- 
nificantly correlated with all the Ci- alternative items. 
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In short, there vere & nufflher of subsample resxtonee differences. 

s 

S. 

These differences tended to center around respondent satisfaction 
with present programming. Aside from response differences on the hasii 
of race, respondents . tended to react similarly to the measures ass- 
essing interest in and potential selection of CBN alternative prog* 
ramming e 

In this sam|)le. Christian Broadcasting Network alternativeb 
would, at least initially, receive an audience large enough to make a 
dent in the ratings and merit considerable concern among network and 
station executives. For the purposes of this investigation, the pot- 
ential utilization figures are consistent with those focusing on 
(die) satisfaction with present programming. The following section 
will examine the extent to which the satisfaction, interest and sel- 
ection data are correlated with each other. 

Rel ationship between TV satisfaction measures and interest in 
CBN alternative programming . More frequently than not , measures of 
satisfaction with present programming were unrelated to items tappinc 
interest in specific CBN alternatives. (Table 8 provides the Pearson 
product-moment correlation coefficients across these items.) Four of 
the ten measures (satisfaction with TV nowadays, and evaluation of 
morning, afternoon, ahd prime time\TV fare with the movie rating 
system) were unrelated to any < f the four CBN interest measure^e. Ther 
were several statistically significant relationships between quality 
of morning, afternoon and prime time measures and CBN interest items. 

/ 

/ 

They suggest, however, that level of dissatisfaction is negatively 
related to degree of interest in CBN alternat ivea I The three remain- 
ing satisfaction items appeared to be directly and systematically 
related fo interest in CBN programming. Those who felt there was too 
much sex or violence on the air for their tastes expressed more 
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Bore interost la thr«« of tho four CBH aXteraatives. Interest ia all 
four CBN alternatives vas greater anong those wanting more censorship 
of TV content. Satisfaction indices tended to reflect component item 
relationships. There vas no relationship between the TV rating code 
index and the CBN interest items or interest index. Scores on the sex 
lind violence index were positively related to three of four CBN in- 
terest items and the CBN interest index. The TV satisfaction index, 
containing all ten TV satisfaction items, was negatively related to 
half the CBN alternatives (morning and afternoon programming) hut ^ 
unrelated to the CBN interest index. In short, sero order correl- 
ations suggest no strong and systematic relationship between satis- 
faction with present programming and interest in the CBN alternative* 
However, these, data indicate the potential utility of a sex and 
violence dimension of program satisfaction. Given the Christian, 
family-oriented programming alternative, the TV sex, violence, and 

I 

need for censorship items intuitively seem more direct and useful 
than the more amorphous quality, movie rating, and general satis- 
faction aeasurese 

Partial correlations were computed, ascertaining the relation- 
ship between the 'T'v satisfaction and CBN alternative programming 
measures controlling for respondent demographic attributes. Magnitude 
and direction of the relationships assessed were not sl^^ni f Icantly 
altered. Direct relationships between strength of religious beliefs, 
satisfaction with TV programming and Interest in the CBN alternative 
were anticipated. When asked "How strong are your religious beliefs? ' 

t 

most respondents replied "somewhat" or "very strong." Despite the 
somewhat skewed nature of these responses, strength of rellgiuus 
beliefs was directly related to the perceived amount of sex, violence 
and censorship Items (Pearson correlations of .13, .23. and .2^ 

/7 
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Call p. .Ol}) and all the CBH alternatives taorning prograias [.2T» 
p.<.Ol], soap operas [.23, p.<.Ol], news shows [.SU, p.<.Ol], and 
prime tine prograkming [.2U, p.<.Ol].) Partialling out strength of . 
religious beliefs 'tended to attenuate the relationships hetveen the 
satisfaction and interest items. This vas evident 'with the TV sex, 
violence and censorship measures.. Tht&, fo-' eacample, desire for more 
TV censorship and interest in CBN morning, afternoon, news, and 
prime timie,^ programming decreased from .19 (p.<.Ol) to .lU (p.<.05), 
.19 (p.<.Ol) to a*»(p. ' .01), .16 (p.<.01) to .10 (p.>.05]l, and 

£5 / 

.21* (p.<.0l) to .18 (p.t'.OS). 

\ • 

Relet ionship between TV satisfaction items and selection of 

A 

CBN alter native programming . There was a strong relationship betwe.en 
interest and selection of CBK alternatives. Pearson correlation 
coefficients were .63 (p.<.Ol} between interest and selection of the 
CBN morning lectures and discussions, .71 (p.<.Ol) for the CBN soap 
operas, .56 (p.<.01) for the CBN newscasts, and .69 (p.<.Ol) for CBN 
prime time, alternatives. T*he Pearson correlation coefficient for the 
CBN interest and selection indices was .78 (p.<.Ol). As such, there 
was some degree of consistency in the relationships between the TV 
satisfaction and CBN interest items on one hand and* the TV satisfact 
ion and CBN selection items on the other. Overall satisfaction with 
present TV fare and evaluations of morning, afternoon, and prime tin 
programs generally were unrelated to anticipated selection of CBN 
alternatives. (See Table 8) Morning and afternoon movie code rating 
responses were related to selection of several CBN alternatives* Per 
ception of TV violence was related to fewer of the CBN selection ite 
than Interest meawures. However, rerceptions of TV satisfaction and 
(lest^re for more censorship remained related to anticipated selection 
of CBN profirams. In fact, thes»i two satisfaction items were 

\ 
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signif ieantly assooiftttd yltb ttacb .of th« foux^ CBN alternatives. For 
both* the relationship was strongest with selection of CBN prime time 
programs (Pearson correlations of *26. [p.<.01] with amount of per- 
ceived TV sex and .22 [p.<.Ol] vith the need for more TV censorship.) 
Again » satisfaction indices reflected component item relationships ; « 
only the TV violence an^<^ sex index vas consistently related to the 
selection of CBN prograalming measures. Partialling out demographies 

I 

did little to the relatifOtushipe under eonsideratione Oaoe agi^in^ 
these relationshipe tended to be attenuated t although not negatedt 
when strength of religious beliefs vas statistically controlled ^ot* 

^' •; ' • 

T V sa tisfaction as a predictor of inte rest and selection of CBN 
alternatives . The ten measures of TV satisfaction were entered into 
regression equations vith each of the CBN interest and selection itemc 
as veil as the CBN interest and selection indices. Multip3re correl- . 
ation coefficients ranged from .39 (predicting interest in CBN nevs 
prcgrams) to *55 (predicting interest in CBN soap operas). None of 
the satisfaction measures vere consistently strong (or veak) pre- 
di'ctors of interest and anticipated selection of CBN programming 
alternatives. The multiple correlation betveen the TV satisfaction 
it'ems and the CBN interest index vas .51, accounting for 26$ of the 
variance. The multiple correlation betveen the TV sati-faction items 
and the CBN selection index vas .U8, accounting for 23% of the var- 
lance. (See Table 9) 
CONCLUSIONS 

On the basis, of existing research and theory, it vas hypothesize' 
that dissatisfaction vith present forms of netvork television vould 
predict audience interest in an «^^ternativo to typical TV fare, 
in this case, the Christian I?roadcast ing Netvork. The hypothesis 
received some support; several satisfaction items In the independent 



measure, vtr« related tp interest in aad exposure to CBN alternatives. 
ISpeclfically, people who felt there was too much s^x or violence 
and/or felt there should l)e more censorship of present television 
programs vere(a) mpre likely to express interest tii Christian 
Broadcasting Network alternatives and (b) more likely to view those 
alternatives if faced with a CBN-standard network programming choice. 
Satisfaction items more content specific and related to the message 

♦ 

content of the- alterative Christian network proved to be better 
pradictors of choice between standard network viewing and viewing of 
the Christian. Broadcasting Network^ Thus, researchers may be wise to 
utilise specific and relevant (to the dependent variable) measures 
of satisfaction rather than more general, content free measures. 

How many people actually will watch the CBN alternatives? Data 
presented in this p«p«» o^n only support the position that a sizable 
minority vf people aro willing to give thoeo programs a try. Ob- 
viously, the quality and execution of the CBN alternatives will 
affect future Interest and exposure both among those who have in- 
r)4iv-ated present interest and perhaps even among those who have not 
presently expressed any interest in the Christian Broadcasting 
Network. 



CB^^I{&CT&KXSTZC8 0F IBS 



Sax 



Fenals 



Eduostion 

LessHihaa 8th grad« 
SaoB high school 
Hiaih tehool degre%. 
Soma college 
College degree (s) 

Age 

18-29 

308 

408 

308 

608 

Older 

Faally Income 
<$10,000 
' $10,000*$20,000 
$20,000-$30,000 
> 1^30,000 



Race 



Milte 
Non-white 



npl73 



n-17 

iv-28 

n-U5 

n-69 

w>62 



np79 
n»57 
iv-49 
0^45 
nF43 
vl9 



n»6S 
0-104 
n-54 
iv>21 



Vi270 
v*25 



(43.8%) 



(5.8%) 
(9.8%) 
(39. 5X) 
(23.7%) 
(a. 3%) 



(27.0%) 
(19.5%) 
(16.8%) 
(15.4%) 
(14.7%) 
(6.5%) 



(26.8%) 
(42.8%) 
(22.2%) 
(8.8%) 



(91.5%) 
(8.5%) 



*percentage8 based on those provldlnc an ansi/er to the question 



SkitSBkCfSlOR WXTR PBBSBNT VBXXfSiiSStSDSO 



Genacml SatlsftetloB 



'*Row satisfied ayo you 
with fihat's on T7 



Peresnt Bsspoading 

Not Not 

Very Soineiiiiat Very Satisfied 

Satisfied Satisfied Satisfied at All 



nowadays?" 


5.0 


41.3 






9.3 


Quality of Televisioa 
jPfogtanaing 


















. Bsreeat Responding 








Excellent 


Good 


Fair 


IPoor Terrible DK 


Meniiag programs like 
gsoe shcR^ 

Diseountiag "don't kaov" 


4.2 
6.6 


22.4 
34.8 


16.9 
26.3 


11.4 
17.7 


9.4 
14.6 


35.7 


Afternoon prograas like 
so^p operas 

Discounting "don't know" 


6.2 
9,4 


15.0 
22.0 


17.6 
26.7 


11.7 
17.8 


15.3 
23.3 


34.2 


Prlae tine evening 
prograns 

Discounting "don't know" 


6.2 
6.6 


31.6 
33.^ 


-37a 

39,9 


12.4 
13.3 


5,9 
6.3 


»>.3 


Progrsm Ratings 












1 


* 




• Percent Responding 








»»c« 


"PG" 




•»R" 


"X" 


Die 


Morning programs like 
geae ^ows 

Discounting "don't Imoii" 


. 43.1 
68,0 


I7.fr 
27.C 




1.6 
2.6 


1.0 
1.5 


36.6 


Afternoon programs lilce 
soap operas 

Discounting "don't kna;" 


13.0 
19.5 


36.2 
54.1 


15.3 
22.9 


2.3 
3.4 


33.2 


Prime time evening 
programs 

Discounting "don't loxmr" 


19.8 
23.3 


40.4 
56.9 




14.9 
17.6 


1.9 
2.3 


U.O 
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TkVSUL 2 eontiaiMd 



Anmmt of Sex and 



Violeaee 

I 

Need for Hore 
TV Ceneorshlp 



'*Ihere i&ould be e 
lot more eensotiiblp 
on T\r to make it 
more suitable for 
all viewera" 



.6.2 
1.3 



25.6 
27.3 



Percent Reapoodiag 
Hot teouidi Right Amouiit 



Too MUd^ 


. DK 


61.4 




65.9 


5,5 



Percent Responding 

Strongly Someidiat Sonewbat Strongly 
Agree Agree Diaai^ Disagree DK 



28.6 



35.4 



21.4 



12.7 • 1.9 



> 
» 



( ■ 
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I 

mmams m> ekfosurb to bbligxoos mcsiaasm 



Prograa Categoty 

Sunday noralng *Vor«hip" 
sarvteas jpMgcama: 

aiiaxaiieaa of programs 
# expoaura to tham 



Sunday morning diarlsmatlc 
laadar, avangalieal programs: 

awarenaaa of programs 
axpoaura to tham 



Sunday morning raligloua 
panel and diacuaaioo 
programa: 

awaranaaa of programs 
axpoaura to tham 



Religious talk sh'dw programs: 
awaranaas of programs 



Paroant Baaponding 
Yaa Ho 



53.6 41.6 
40.5 57,1 
(22.U of 
antii^ sample) 



56.0 42.0 
84.8 14,0 
(49& of 

entira aampla) 



30.4 
73.2 

(23.U of 
entire sample) 



68.3 
24.7 



37.5 



exposure to "The 700 Club" 40.5 



61,2 
56.3 



4.9 
2.4 



2,0 
1.1 



1.3 
2.1 



1.3 
3.3 



Note: "Exposure" figures for worship, chsrisoatie, and panel programs 
reflect the percentage of those "aware" of the program type. 
"Expoaure" to *'The 700 Club" was determin'^ from a qtiestion 
addreased to all in the sample. 



MOrXVATZOIIS LB&DX86 TO fiXFOStmS TO 'THE 700 aUB*' 



?«rceiit Ztespoadiog 



Hotlvstlon Item 

to be tntertaiiiAd 
by the miele, 
siaglng end i 
coimaeats of the 
host and his 
cueste 

to get spiritual 
guidance and 
fulfillaient 

to be able to eall 
in for prayers and 
counsaliag 

to learn about 
polities and i^t*s 
right and wrong in 
America today 

because there's 
nothing else on 
worth watching 

to learn how a 
Christian should 
think In today's 
vovld 

because someone 
else in the house 
is watching it 

to learn about the 
Bible and what it 
really says 

to learn who to vote 
for and what kind of 
laws to accept 



Very Sdnewhat Not Very 
Important . Iwportant Important ^ 



Hot 

Ib^Nirtant 
At All 



20.6 



47.1 



29.9 



30.9 



17.9 



A4.C 



10.4 



49.3 



22.4 



44.1 



25.0 



19.4 



26.5 



22.4 



26.9 



11.9 



20.9 



16.4 



19,1 



U.C 



16.4 



16.2 



19.4 



9.0 



15.4 



11.9 



.14.9 



14.7 



14.7 



31.3 



23.5 



35.8 



16.4 



56.7 



16.4 



44.8 



DK 



1.5 



1.5 



3.0 



2.9 



4.5 



3.0 



1.5 



1.5 



1.5 



(n*»68) 
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XNISBESZ AHD VCrSZLTSUL OnX«ZZATZ(SI 0!? CBl? paOGBAMMTtSO 



not at 



Percent Responding 



Prosram type 


all not very aooawhat 
intereated intereated interested 


very 
interested DK 


\iiiomxng/ Mccures soo 
panila--- 


' 314 


19.2 


35.8 


9,6 


a 

4.3 


(afternoon) soap operae 


A0.3 


U.7 


29,0 


,15.7 


3.3 


(early evening) news 


25.6 


10.8 


41.8 


17.5 


4.4 


(prime time) dramas, 
sicuacion^caneoies ano 
variety shovs 


23,9 


6.4 


45.5 


21.5 ' 


2.7 


• 

• 


Program selection if Aired Opposite 
Network Counterpart* 








Perceat Responding 






Program type 


CBN 
Prosram' 


NetworU 
Prosram 


Both 


• 
• 

Neither 


DK 


(morning) lecturer and 
pane la 


37.2 26,0 
(23.7% of 
entire sample) 


10.7 


16.6 


9.2 


(afternoon) soap operas 

• 


46,6 17,C 
(26.3% of 
entire sample) 


13.8 


14.4 


7.5 


(early evenlnni;) news 


19.3 48.1 
(13.3% of • 
entire sample) 


24.1 


.9 


7.5 


(prime time) dramas, 
situation-comedies and 
variety shows 


30.0 23.2 
(21,4% of 
entire sample) 


31.4 


2.7 


12.7 



^<ai<tong jthose not Indicating being **not at all Interested" in the particular 
ZVIS alternative 
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TV aATlSFACTZON: ISSP0N8E DZmBElICES MSEO OH SAmS 

tkrniC ATTSIBUXBS 



Age 



Education Sex 



Zneome 



Race 



-Ijeaoure 

' 1 

oitality of 
oomlng TV 
excellent- 



less sane 
than no eollege/ 

40 40f college more 



•20 •(•20 non*- 
M F thona* thoue. white whites 





90 Q 




An A 


9iC 0 




39aO 


A< 9 


t A A 
lOaO 


07 CI 


ft7 O 


• J 

fair- 






















« 






KG A 

.0 


iA 1 

/Hai 


9o«d 


^A A' 


dJaO 


A1 A 


A9 1 


A9 1 


i.uallty of 


































































fjood 


32.4 


29.2 


40.9 


16c6 


19.1 

• 


39.6 


36.1 


14.6 


27.1 


70.0 


I HIT* 




>* 




















Or 


7A A 


^7cl 


A 

Oj«<l 


AA 0 
OV«7 


AA A 


A^ Q 


Aft A 


79 O 


^A A 


quality of 


• 


» 






























• 
































Oood 


43.7 


37.9 


49e6 

t 


27.6 


45.7 


37c0 


42.5 


35.7 


39.1 


56.5 


falr- 








< 














terrible 


56.3 


67 1 

Or • X 




72 L 

i 6eH 


54 3 


A3 A 

Ow e V 


57 5 


A4 3 


AA Q 
Ova7 


43 5^ 


rat ins morn- 






















Ins TV "G" 


70.1 




7n rt 


OO t ^ 


7A A 


AA 7 
OO t r 


AA A 
OO . o 


A1 Q 

OX . 7 


AA 1 
OO. X 


AA A 




29.9 


e«^ 


30 0 


aV 


30 0 


33 3 

^Va W 


31 4 

aH 


38 1 

wo a * 


33 Q 


20 0 


K?:?.ng of after< 
















t 






noon TV ''G" 


17.7 


20 4 


21 2 




24 4 


IS 5 


20 Q 


15 2 

*W a A 


18 3 
xo .^J 


28 fi 


'W-"X" 


82.3 


79 6 


r u 9 w 




75 6 

r w e V 


03 5 


79 1 


84 8 


81 7 

w* . r 


71 '4 


ratine of prima 






















time "G" 


19.7 


25.9 


24.6 


20.1 


29.1 


21.3 


30.9 


30.3 


22.9 


20.0 




00.3 


74.1 


75.4 


79.9 


70.9 


70.7 


79.1 


69.7 


77.1 


72.0 


p?ore censorship? 






















58.2 


69.5 


71.2 


56.5 


57.7 


74.5 


67.9 


49.4 


63.9 


72.0 


no 


41.8 


30.5 


20.0 


43.5 


42.3 


25.5 


32.1 


50.6 


36.1 


23.0 


violence : 






















too much 


62.1 


76.7 


73.9 


65.3 


58.8 


72.0 


73.0 


59.1 


70.0 


50.3 


not enougli/ 






















rijht amount 


37.9 


23.3 


26.1 


34.7 


41.2 


22.2 


27.0 


40.9 


29.2 


41.7 


sex: too much 


48.8 


80.1 


60.0 


63.2 


52.5 


75.7 


66.6 


59.1 


66.9 


50.0 


not enougli/ . 






















right amount 


51.2 


19.9 


32.0 


36.8 


47.5 


24.3 


33.4 


40.9. 


33.1 


50.0 



Mote: significance tests between sub-groups were imparted prior *.o collapclrg 
catesories as they are prnsented in the table 



• « 



IHIBBB8T Xn CBN AXABnNllTXVB : BSSPCRSB DIFF2ISSIICES B^SED GN SA^IFLE 

DBlIOGEtMBXC A3TRZBUIB3 



Education 



Sax 



leaa 
than 

40 



Inc 



Race 



reaaure 

is CBII a good 
i'Jea? 

great-good 74.0 
bad-terrible 26.0 
interest in CBN 
education proga. 
very-aoneiAiat 45 . 8 
not very-not at 
all 

^Atereat in CBN 
'oap operaa 
very-sometfhat 
not very-not at 

nil 

interest in CBN 
navo prc^s. 
'vory-soneiihat 
not very-not at 

infcereat in CBN 
pirime-tine 
proco. 

* ery-sommihat 
not vsry- not at 
nil 35.9 



no college/ 
college ttore M P 



•20 '(■20 non- 
thoua. thoua. white i^ite 



54.2 



52.9 
57.1 

63,1 
36.9 



64.1 



75.2 76.C 70.7 72.1 77.5 
24.8 23.2 29.3 27.9 22.5 



48.0 54.2 38.1 44.1 51.3 

52.0 45.8 61.9 55.9 4G.7 

45.7 53.9 34.1 37.3 55.2 

51.3 46.1 65.9 62.7 44.8 

60.5 64.9' 56.8 63.4 63.9 

39.5 35.1 43.2 36.6 36.1 

72.7 70.6 65.9 64,7 75.C 

27.3 29.4 34.6 35.3 24.2 



78.1 74.7 73.9 79.1 
21.9 25.3 26.1 20.9 



53.1 40.0 43.9 84.0 

46.9 60.0 56.1 16.0 

50.0 36.1 43.9 76.0 

50.0 63.9 57.1 24.0 

6^.6 65.8 59.5 84.0 

35.4 34.2 40.5 16.0 

74.4 62.2 68.4 70.8 

25.6 37.8 31.6 29.2 



38.1 70.0 
12.9 5.0 



viewing choice in 
momlns programs 
CBll educational 

progs. 34.1 49.4 45. S 35.6 38.6 42.6 41.6 42.2 

some of both 12.9 11.5 12.2 12.3 8.6 13.9 13.9 4.4 
nettfork game diows/ 

neither 53.0 39.1 41.9 52.1 52.9 44.5 44.5 53.4 49,0 25.0 

x'lewing choice in * 
Afternoon progs « 

cmi soap operas 46,4 53.9 53.2 45.3 60.0 46.0 52,5 

sonie of both 14,5 15,7 6.5 10.9 10,9 16.0 14.1 

rett;orlt soap ^ . ^ . ^„ ^ _ . 

oneras/neither 39.1 30,4 40,3 43,8 29,1 30.0 33,4 43,5 30,0 5,6 

\lo\/in6 choice in 
nc\78 programs 

CBN 17,2 25,2 27,4 12,3 19,3 21,7 

some of both 21,5 29,3 27,6 34,0 28,9 20,0 



48,5 47,9 72,2 
9,0 14,1 22,2 



24,4 17,3 19,8 31,8 
21,0 30,8 27,3 13,6 



(continued) 
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Age Education Sex Inccne Race 
less SOBS 

than no college/ -20 -hZO non- 

6ABvitB 40 40t- college aore M g thous. tiioua. i^ite A^ite 



t«nt^^ork news/ 

ndther 61.3 45.5 55.0 52.9 51.8 57.5 54.6 51.9 52.9 54.5 
vie'./ins choice in 
ririoie"tiiae progs. 

cm prloe-tiBe 25.0 42.3 39.6 26.7 31.6 35.5 37.9 24.5 33.3 47.4 

aome of both 40.5 32.7 3X.6 41.9 35.5 35.5 37.1 38.8 37.4 21.1 
nettrork prlae- 

eisie/neither 34.5 25.0 28.0 31.4 . 32.9 29.0 25.0 36.7 29*2 31.5 



Kote: significance tests between sub-groups were imparted prior to collapsing 
categories as they are presented in the table 



USUt 8 

HMSHTUDB Of nBIAnOKSHIP BBI^JBBlf TV SATISFACTICW 
m> cm ALIBBNdTXVB IHOGBAMHIHO TmiS 



'i'/ Sotiofoetion 



Interest in CBN 



Selection of 



Inter- 

^-^ ^ Inter- Selee- eet-Sel* 

1--* *« «ve pn tat an aft eve pm tion ection/ 
lact eofp pyyy progs xadjMc leet aoap w nrotte'lndeK Index 



cat proga -.08 -.07. .10« .07 .04 

v^rual am pros .02 -.17^ .06 .01 -.04 

<fual aft prog -.11 -.as** .04 -.01 -.08 

quel pm prog -.10« -.13a -.06 .02 -.06 

mat violenee ,10* .11* .10 .17^> .16^ 

.09 .13« .18«> .25^ .2lb 

.10 .06 .11 .11 .09 

.03 .05 .05 .05 .08 

•°'k '^K 'l^u '08^ .10 

.19«> .19»> .16»> .24^ .26l> 



amt aex 
am code 
Aft code 
ptA code 
rcnsorahip 
c;uel prog 
index 

<icx violence 
Index 

code index 
tot aat 

Index 



.03 -.05 .08 

.ISa -,03 -.06 

.03 .06 -.02 

.08 .09 .01 

.10 .07^ .08^ .*w 

.I5l» .15b ,17b ,26«> .27'* 

.15« .16« .08 .09. .12 
.03 
.05 



.18« ,18b .20'> \l9^ 
.09. .00 .08 .06 



.09 .04 ^.Oi 
.06 .03 .04 
.17* .28 .18« 
.08^ .03 .09 
.16? .13* -.I7b 
.07 
-.02 
.07 
.05 



•.16* -.30»> -.01 -.02 -.15* 

.06 .16b ^ifh ,25b .22'> 
.10 .06 .09 .09 .11 



.14b .15b ,iie ,22b .n^ -.19b 

.06 .08 .00 .14* .02 .10* 

.14* .13* .16b .26b .24»> ..13** 

.09 .19* .11 .16* .17* .00 



-.24b -.19* -.01 ..01 -.08 .02 -.06 .07 .15 .04 .10 

All figures are Pearson product-moment correlation coefficients 
* P<.05 

^ P^.Ol 

^TV satisfaction items are coded such tliat higher scores equal 
more dissatisfaction. 

2 

Interest in CBN programing Items are coded such that higher 
scores equal more interest. 

^Selection' of CBN programming alternatives are coded such that 
higher scores equal selection of CBN alternatives. 



\ 



ERIC 



mBLB 9 

IBEDZCnVS UTXXJTir OB TBE 8&TIS?ACXXQ^ XTBH8 



Xnttvett in CBN Frograming Altecnatlvee 



• 


Staadardlsad 






Itm 


Beta 


Multinle R 


R Souare 


need for mm Vf eeasor^lp 


•28 


• 

.33 


.11 


quality o£ aoraiag pvograms 


••23 


•42 


•16 


ctmouat of s«x on TV 


.32 


•46 


• 21 


quality of aftemoon programs 


-.12 


•48 


.23 


movie code rating of 








morning programs 


.15 


.50 


.25 


movie code rating of prime 










-•U 


.50 


•26 


general satisfaction with 








YThat's on TV 


.07 


.51 


•26 


amotmt of violenee on TV 


• .08 


.51 


.26 


movie oode rating, of 








afternoon programs 


-.02 


.51 


.26 


quality of prime time programs 


-.01 


.51 


.26 




Anticipated Selection of CBN Programming 






Alternatives 




• 


Standardlaed 






Item 


»?ta 


Kultiple R 


R Souare 


■Amount of sex on TV 


.35 


.27 


.07 


quality of morning programming 


-.17 


.36 


.13 


amount of violence on TV 


.40 


.40 


.16 


need for more censorship 


.17 


.43 


.10 


movie code rating for 








nomine prc^rams 


.14 


.46 


.21 


general satiafaction with 








x;h8t's on TV 


.10 


.47 


.22 


movie code rating for prime 








time programs 


.13 


.47 


.22 


movie code rating for 








aftemnom programs ' 


.00 


.48 


.23 


quality of prime time programs 


.01 


.48 


.23 
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